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Objectives:  

1. To know the fundamental concepts of Geography of Tourism.   

2. To understand tourism and its various types and its importance in Indian 

economy.    

3. To make aware about the recent trends in tourism and changing nature of 

tourism in pandemic period.   

4. To sensitize the students with positive and negative impact of tourism.  
  

Sr. 

No.  
Topic  Sub-Topic  Learning Points  Periods  

1  Introduction to   
Tourism Geography   

Nature and 

Scope  
1. Definition and Concepts of 

Tourism  

2. Nature and Scope  

3. Concepts of Recreation and  
leisure   

07  

2  Types of Tourism   Types of 

Tourism  

1. Nature Tourism  

2. Cultural Tourism   

3. Medical Tourism  

4. Pilgrimage Tourism   

08  

3  Recent trends  

in tourism  
Recent trends in 

tourism  
1. Changing nature of 

International Tourism in  
Pandemic Periods  

2. Role of MICE (Meetings, 

Incentives, Conventions and  
Exhibitions)  

3. Agro-tourism  

4. Sustainable Tourism  

08  

4  Impact of Tourism   Positive & 

Negative Impact 

of Tourism  

1. Economy  

2. Environment  

3. Society    
07  

      

Reference Books  

1. Bhatia A.K. (1996): Tourism Development: Principles and Practices, Sterling Publishers, 

New Delhi  

2. Bhatiya, A.K.(1991): International Tourism - Fundamentals and Practices,  

Sterling, New Delhi  



3. Chandra, R.H.(1998): Hill Tourism: Planning and Development, Kanishka 

Publishers, New Delhi,  

4. Hunter, C and Green, H.(1995): Tourism and the Environment: A Sustainable 

Relationship, Routledge, London,  

5. Inskeep, E. (1991): Tourism Planning: An Integrated and Sustainable 

Development Approach,Van Nostrand and Reinhold, New York,  

6. Kaul, R.K. (1985): Dynamics of Tourism & Recreation. Inter-India, New Delhi.  

7. Kaur, J.(1985): Himalayan Pilgrimages & New Tourism Himalayan Books, New 

Delhi,  

8. Lea, J.(1988): Tourism and Development in the Third World, Routledge, London,  

9. Milton, D. (1993): Geography of World Tourism Prentice. Hall, New York,  

10. R. and Prasad, K. (2005): Tourism Geography, Shree Publishers & Distributors, 

New Delhi.  

11. Robinson, H.A. (1996): Geography of Tourism. Macdonald and Evans, London,  

12. Sharma, J.K. (ed.)(2000): Tourism Planning and Development - A new 

perspective, Kanishka Publishers, New Delhi,  

13. Shaw, G. and Williams, A.M.(1994): Critical issues in Tourism-A Geographical 

Perspective, Oxford: Blackwell,  

14. Sinha P. C. (ed.) (1998): Tourism Impact Assessment, Anmol Publishers, New 

Delhi,  

15. Suryawanshi, R.S. (2012): Assessment of Potential for Eco- Tourism, Northern 

Thane District, Maharashtra. Lap Lambert Academic Publishing, Germany  

16. Theobald, W. (ed.)(1994): Global Tourism: The Next decade, Oxford, 

Butterworth, Heinemann, Oxford,  

17. Voase, R.(1995): Tourism: The Human Perspective Hodder& Stoughton, London  

  

 


